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December highlights 

16 Days of Action (domestic abuse campaign) 

25 November—10 December 



December highlights 

Public Assurance Meeting New Deputy PCC announced Online safety 



December highlights 

#ShopKind Operation Rudolph  
A Force campaign—tackling opportunistic crime 

As part of the Safer Streets Fund (Ingoldmells), 

adverts featured in Skegness Standard and social 

media adverts were targeted at people within the 

Ingoldmells area from Lincolnshire Police’s 

channels. 

#Scamnesty 

Drink and drug driving 

Safer Ageing Week 



As expected, engagement on all 

social media channels was lower 

than usual over the Christmas 

period.  

We have seen successful posts for 

the 16 Days of Action campaign - 

particularly tweets from the Victim 

Lincs account raising awareness 

of stalking. 

On the OPCC channels, posts 

about the Public Assurance 

Meeting and the new deputy 

PCC have seen high 

engagement. In fact, the majority 

of traffic to the DPCC news story 

on the website came from 

OPCC’s Twitter account. 

The Twitter accounts have also 

seen a rise in the number of 

followers compared to previous 

months, indicating that audiences 

find the content useful. 

38 posts 

2.4k post reach 

2.6k impressions 

19 shares 

How have we been doing? 

Top posts 

Public Assurance Meeting clip - 
assessment of calls using THRIVE 

Domestic Abuse - Bright Sky App 

22 posts 

1.6k post reach 

17k impressions 

16 shares 

Top posts 

Coercive control 

Victim Support job vacancy 

39 tweets 

20.9K impressions 

15 new followers 

84  link clicks 

70 retweets 

25 tweets 

11.5K impressions 

21 new followers 

37 link clicks 

57 retweets 

Top tweets 

New Deputy PCC 

Public Assurance Meeting clip - as-
sessment of calls using THRIVE 

Top tweets 

Coercive control 

Stalking awareness 



Public Assurance Meeting 

Social media clips 

Short, topical clips of the PAM was shared on 

OPCC social media channels throughout 

December. 

Topics included:  

• Assessment of calls using ‘THRIVE’  

(19k impressions, 111 engagements) 

• Three tiers used to prevent VAWG  

(1.65k impressions, 62 engagements) 

• Officer uplift in public protection departments  

(1.6k impressions, 117 engagements) 

• Education to reduce VAWG  

(628 impressions, 31 engagements) 

• Use of CSI for Burglaries 

(358 impressions, 18 engagements) 

• Increased demand for 999 and 101 calls 

throughout 2021  

(229 impressions, 16 engagements) 

Full meeting recording on Youtube 

Views since publish: 76 

50 more people watched this meeting on Youtube 

than the last.  

The average watch time was 13 minutes and 38 

seconds, though the full recording is nearly 2 hours 

long.  This suggests that people skip the full recording to 

the sections of interest to them, supporting the need for 

smaller, topical clips which have been shared on social 

media. 



A focus on OPCC and Victim Lincs social 

media was to raise awareness of what 

constitutes domestic abuse as well as the 

support and information available. 

Key messages included: 

• The signs of domestic abuse 

• The signs of stalking 

• Make A Change 

• Support services available 

• Blue Sky app and Hollie Guard app 

• Silent solutions 

• Combatting the myths around sexual 

violence 

Where possible, messages signposted back 

to the Victim Lincs website so that people 

can find out more information and use the 

‘find support’ function if needed. 

Top Tweets: 

• White Ribbon Day  

(7.7kimpressions, 113 engagements) 

• Hollie Guard app  

(5.1k impressions, 44 engagements) 

• Coercive Control  

(5k impressions, 70 engagements) 

16 Days of Action (domestic abuse campaign) 

25 November—10 December 

Total impressions: 26k 

Total engagements: 400  

Top posts: 

• Coercive Control  

(534 reach, 14 engagements) 

• Hollie Guard  

(479 reach, 4 engagements) 

• White Ribbon Day  

(397 reach, 39 engagements) 

Total impressions: 2.4k 

Total engagements: 95 



Looking ahead 

Launch of the Police and Crime Plan 

Promoting the new police and crime plan, including: 

• Developing a video of the PCC presenting his plan to the 

public 

• Communicating highlights from the previous term 

 

Council tax 

Development of the council tax leaflet and communicating 

feedback from the annual survey. 

 

Stop Abuse Together (Government campaign) 

 

Dry January 

 

Crimestoppers sexual harassment survey 


